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Media and Sexism
Currently, the media is deeply embedded in almost all cultures across the world, making it the most influential perpetrator of gender stereotyping (Wood, 2017). Media influences how the world views men and women. Different types of media, being an integral part of peoples' daily regimen, such as books, films, magazines, and televisions, insinuate different messages into their consciousness minds. In other words, the media articulates the representation of the sexes in the social construction of gender. Most of the images portrayed by the media perpetuate limiting perceptions and stereotypes of gender. In this paper, I will first address messages about gender issues in the family and culture. Secondly, I will offer my views on the media response regarding Bic Cristal For Her and Easy Bake Oven advertisements. Finally, I will provide my opinions on how to address sexism issues in the mass media as well as the diverse cultural beliefs related to gender and gender roles in social work.
Family and culture are essential in the construction of gender.  As evident, every culture has a perception of how men and women are supposed to behave, dress, behave themselves and even the roles they have in the society (Sinclair, 2019). In my upbringing, both in my family and society, I have noted different aspects which have now become the custom of the community. First, females are supposed to be polite, nurturing and accommodating. On the flip side, men are supposed to be bold, strong and aggressive. Secondly, in my culture, women are expected to take care of domestic chores while men are expected to take care of domestic finances. Third, in relation to occupations, girls are expected to study on the easier subjects or focus on the fields related to caring such as nursing and teaching while boys are expected to specialize in tough fields such as engineering and medicine.
Regarding the advertising and merchandising of Bic Cristal For Her and Easy Bake Oven, the brands reflected physical appearances of gender that have been shaped in the society. For instance, in the designing of the Bic crystal For Her, the brand was thin and contained pastels colours. In the social construction of gender, researchers have proved that women are expected to be beautiful and thin, which matched the designing of the brand. (Wood, 2017) Perpetrating such stereotype has an adverse effect on plump women as well as the less appealing.
On the other hand, in the designing, Easy Bake Oven, it had purple and pink colours. According to research, men are associated with blue colour and females to the pin or the brighter colours (Wood, 2017). This is evident when the girl complained of her brother is using an oven with the colours attributed to women. Therefore, the representation of the media has an immense impact on the stereotyping of sexes.
Gender stereotyping is a global phenomenon that affects both genders, but females are affected more than men. In my opinion, challenging the negative gender stereotyping to help everyone to feel equal and value is the only solution to the problem (Sinclair, 2019). Challenging can be done in the following ways. First, pointing out the mass media platforms that perpetuate negative stereotyping. Secondly, the mass media should make it their responsibilities to create awareness to the families concerning sexism and the effects of gender discrimination (Sinclair, 2019). Third, encouraging all students, regardless of gender, to specialize in any subject area they are comfortable with is very core. Finally, taking into consideration that mass media is the most reliable source of information across all parts of the globe and making it a role modelling tool will go a great way in addressing bias and stereotyping related to gender.
In conclusion, media is the most reliable source of information in the modern day. Unfortunately, it has turned out to be one of the leading perpetrators of gender discrimination in society. Negative stereotyping has a detrimental effect on the development of individuals. Therefore, the media should take it as their responsibility to fight stereotypes in society through the creation of awareness and being role models to the entire society.
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